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Living to 100

Oldest age at which 50% of babies born in 2007
are predicted to still be alive.
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Source: Human Mortality Database, University of California, Berkeley (USA) and Max Planck
Institute for Demographic Research (Germany). Available at www.mortality.org

Source http://www.100yearlife.com/the-challenge/
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Squiggly career
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Ditch the ladder
Discover opportunity
Design your career
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'ts all about personalisation




Rethinking work
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Freedom within a framework
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#YourWorkYourWay

We want you to work your way.
Enabling and empowering you to be the best

version of yourself, get the best out of your life and achieve
the best outcome for our customers.

It’s about what you do, NOT where and when you do it.




VWhat’s our focus
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Strengths based

Using gamification to our advantage

Making it simple

Flexing to focus on the individual and the business
Climbing Frames

Projects

Systems for people not tech experts

Dlgltal training - its not about using tech but the processes
that sit behind and having a common way of doing things




Mindset change

HR policies
What we have grown up with, are not suitable for
tomorrow. We've got to see work more holistically.

The job for life has gone
So we now need to think differently

There are no set answers
Curiosity and trying is going to be key




